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Good morning and thanks for your time and interest in PPG. | will review PPG’s third
guarter 2007 performance and comment on various industry and economic trends that
impacted our performance. However, before reviewing our financial results let’s discuss a
few truly significant strategic milestones we achieved in the third quarter.

Specifically, we have announced the pending acquisition of SigmaKalon, a large global
architectural and industrial coatings company headquartered in the Netherlands, and also
the pending sales of both our Fine Chemicals business and our two automotive glass
businesses. As you will see, our financial information will reflect the classification of the
businesses to be sold as discontinued operations.

We entered into these pending transactions to strengthen our portfolio of businesses and
continue to progress on the execution of our existing strategies. Current expectations are
that all these deals will close in the next 90 days and we look forward to discussing their
impacts in more detail in the upcoming quarters and future investor presentations.

Now let me recap our financial performance for the third quarter.

Our sales from continuing operations were $2.8 billion and once again grew by more than
10 percent year-over-year. This establishes a new third quarter record for PPG, and is just
slightly lower than our all-time sales record established last quarter despite a traditionally
slower period seasonally.

Our sales growth remains consistent as we have achieved double-digit percentage growth
for the past five quarters. Also, and more impressive, is that for eighteen consecutive
quarters, or almost five years in a row, we have delivered a year-over-year quarterly sales
record.

Once again, our core specialty businesses led our sales growth with Performance and
Applied Coatings growing over 20 percent and both our Industrial Coatings and Optical and
Specialty Materials segments growing between 11 and 12 percent.

During the quarter, total organic volume growth from continuing operations was 4 percent
and all regions posted solid organic growth. These two data points are notable given the
generally slower economic pace in a few regions and several end-use markets.

Our third quarter adjusted earnings per share from continuing operations was $1.34 which is
more than 15 percent higher than the third quarter of 2006. We are obviously very pleased
with these results as our earning growth demonstrates the benefit of our strategic initiatives
to expand our global footprint. We believe this quarter will clearly segregate those
companies, like PPG, whose global sales growth has been profitable, from those whose
sales have grown globally, but whose earnings remain primarily U.S. based.

Segment earnings from our continuing operations in the quarter totaled $401 million which
is an improvement of about 9 percent over last year. Equally impressive is that each one of



our operating segments contributed to these gains. Also each region posted strong
earnings growth, with earnings growth in Europe, Asia and Latin America all at least 15
percent.

To quickly recap our third quarter performance, we delivered a new third quarter sales
record, higher year-over-year earnings from each one of our operating segments, and 15
percent growth in adjusted earnings per share from continuing operations. These results
were achieved despite continued softening in several U.S. end markets, and truly reflect the
benefit of our global footprint and continued ability to grow our core businesses.

Now before moving into further details relating to this quarter, let me quickly discuss a
modification we are planning to make relative to our fourth quarter earnings release. As you
know we have a long standing process of communicating our quarterly earnings results via
pre-recorded commentary. While we will continue this process in the future, we are
modifying our process and will conduct a live conference call once per year in January.

Therefore, in mid-January of 2008, we will communicate our fourth quarter 2007 results via
a live call. We believe the live call will provide the opportunity for us to more directly interact
with the investment community while reviewing our full year performance and

achievements, and also look ahead at many macro variables and how they may have a
bearing on our long-term performance.

Now let’s review our impressive third quarter details.

Business Segment Sales

\ .
Business Segment Sales . | Our t_hlrd quarter sales_ by segment are presented
on slide #3. As | mentioned earlier, in accordance

with U.S. accounting requirements, we will be

e — reporting sales only from our continuing operations
Sales ($ in millions) 2007 2006 Change . .
Performance & Applied Coatings § 963 S 800 20% as the results of our businesses to be sold will be
Industrial Coatings 901 811 11% - - - e
Optical & Specialty Materials 257 230 129% reported as discontinued Operatlons. In addltlon,
Commodity Chemicals 400 371 8% . . - H
Giase 302 292 - all of our comparable prior period financial results

Total Segment Sales $2,823 $ 2,504 13%

will be revised to reflect the results of the
businesses to be sold as discontinued operations.

Once again, our quarterly sales performance was
an all-time PPG record for any third quarter. In
total, sales were up 13 percent, with organic volume growth of 4 percent. Acquisitions and
currency also contributed about 4 percent each. Of note, each business segment and
region continued to post solid sales growth despite a slower economic backdrop.

Performance and Applied Coatings delivered another quarter of 20 percent growth. This is
the sixth consecutive quarter we have grown this segment by double-digit percentages.
While acquisitions were the primary driver contributing more than half of the sales gain,
currency, price and organic volumes were all nicely accretive. One business to highlight is
our Aerospace business where sales grew by 33 percent, including 13 percent organic
growth.



The Industrial Coatings segment also experienced double-digit percentage growth, posting
an 11 percent year-over-year gain with roughly half the growth stemming from organic
volumes. In this segment, nearly two-thirds of the sales are outside of the U.S. and
Canada, so currency and strong volume gains globally, more than offset lower domestic
volumes. Also noteworthy is the fact that we achieved double-digit organic volume growth
in our global automotive OEM coatings business.

Sales in our Optical and Specialty Materials segment improved by 12 percent on the
strength of 8 percent organic volume growth. The key factor continues to be our organic
Optical Product sales which grew at a rate approaching 20 percent in the U.S. and Canada.

Commaodity Chemical sales were up 8 percent on the strength of increased volumes, as well
as pricing gains. Overall chlor-alkali demand in the market remained robust, and pricing
gains were realized for the third sequential quarter. Pricing has now reached its highest
level in over a year.

Our Glass segment sales improved by 3 percent, as both our Fiber Glass and Performance
Glazings businesses benefited from positive organic volumes.

To summarize, as with the last few quarters, we once again delivered record sales. Our
global footprint and organic volume gains, particularly outside the U.S. and Canada, were
supplemented by sales gains from our acquisitions over the past year. A key fact is that
each of our business segments delivered very solid results despite a slower pace in several
end-markets and softer economic conditions in the U.S. Also some of our best operating
margin businesses such as Automotive Refinish, Optical and Aerospace have continued to
grow rapidly.

| will discuss our results in our individual business units later. Now let's take a look at some
overall sales growth trends.

Quarterly Volume Change \€ Quar_terly Volume (_Jhange —PPG .

PPG ) As slide four clearly illustrates, our organic volume
growth this quarter was solid, and once again even
more impressive when considered against the
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Let me comment that our organic growth rate this
past quarter, and also year-to-date, is our best
volume growth since 2004. This despite a slowing U.S. economy.
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Quarterly Organic Volume Change — PPG
Moving to the next slide, slide five presents a
comparison of the organic volume growth from our
continuing operations and our historic growth
including the discontinued operations. As you are
able to clearly see, our organic growth rate of our
continuing operations is much higher.

Organic Volume Change — PPG 2007 YTD

The next slide provides additional details on this
comparison by just viewing the growth rates year-
to-date for 2007. The company’s organic rate
improved to 4.1 percent from 2.8 percent, an
increase of about 50 percent in the overall growth
rate.

The two notable takeaways from these charts are
that our organic growth rates from our continuing
operations are much more linked to overall global
growth and not U.S. economic growth. Secondly,
these higher growth rates are more indicative of
PPG’s growth potential as our strategic
transformation continues.

Now let’s review our results in key geographic
regions.

Quarterly Volume Change — Europe

The following slide shows that our trend of strong
organic volume growth in Europe for nearly the
past two years continued this quarter. Our
performance is due to the continued strength of the
European economy, our ability to gain market
share in several businesses and continued
expansions into Central and Eastern Europe.

Europe is our second largest region in terms of
sales, and despite its substantial size, we have
grown our sales in the region by more than 25
percent over the past two years. Equally
impressive is the majority of this growth was
organic.

Slide #8 — Quarterly Volume Change — Total
Asia

Next is a slide which details our Asian
performance. As | do each quarter, | will remind
you that our prior year comparables were
exceedingly difficult here. However, we have once



again posted outstanding volume growth in this region. The vast size of the Asian market
and its strong economic growth have combined to produce a region that has become
increasingly important to us.

We achieved a significant milestone during the quarter when we delivered our first $100
million sales month in September, less than 1 % years after we hit the $50 million monthly
sales mark. This steep growth slope accurately depicts the vibrant growth we are
experiencing in this region and gives us continued optimism regarding our future prospects.

Now let's move to slide 9 to review our segment earnings.

Industrial Coatings

Commodity Chemicals
Glass

Total Segment Earnings

Segment Earnings ($ in millions)
Performance & Applied Coatings

Optical & Specialty Materials

$ 140

2007

89 83 6
55 53 2
89 7 12

28 25 3
$ 401

Third Quarter Segment Operating Earnings
We are very proud to report that each of our
business segments delivered positive year-over-
year earnings growth, with the aggregate over $30
million dollars or about an 8 percent increase.

I'll provide a brief outlook on each business
segment in a few minutes, however these results
continue to reflect the benefits of our efforts to
expand our businesses globally and exemplify our
ability to grow earnings despite the significant
deterioration of the U.S. housing market and the
continued struggles of the U.S. domestic
automakers.

While not displayed on the chart, we had a loss from discontinued operations due to several
non-cash charges relating to the pending business sales. Based on U.S. accounting
requirements, our results over the next several quarters will include additional non-cash

gains and losses relating to these sales.

Now let’s review our earnings per share results.
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Third Quarter Earnings Per Share Comparison
As depicted on slide ten, we reported third quarter
earnings per share of $1.15 comprised of earnings
from continuing operations, net of tax of $1.29, and
a loss from discontinued operations, net of tax of
$0.14.

The reported earnings from continuing operations
include a reduction of $3 million after-tax, or 2

cents per share, related to our proposed asbestos
settlement, and $4 million after-tax, or 3 cents per
share, related to the flow through of the step-up of

the value of the inventory acquired in the Barloworld acquisition.



The reported loss from discontinued operations includes non-cash charges totaling $0.17
per share related to the pending divestitures of our two automotive glass and our Fine
Chemicals businesses.

Last year our reported third quarter earnings per share from continuing operations were
$0.42. This figure included $0.64 relating to legacy environmental charges, an 8 cent
charge for net legal and insurance matters, and a 2 cent charge related to our asbestos
settlement.

Our tax rate in the third quarter last year was 18.8 percent which included the tax benefit
relating to the legacy environmental charge. Our third quarter 2007 tax rate on continuing
operations was about 31 percent which is indicative of the tax rate we expect on continuing
operations for the full year 2007.

Our adjusted earnings per share results from continuing operations improved from $1.16
last year to $1.34 this year, increasing by more than 15 percent. Naturally, it is very
pleasing to deliver this rate of growth, especially when viewed in the context of today’s
economic backdrop.

Please refer to slide number ten of this presentation on the investor center section of our
website for a reconciliation of these adjusted earnings amounts to the comparable GAAP
financial measures.

Let me now discuss some of the relevant economic statistics.

Economic Indicators & Outlook
The next slide provides an overview of either our or
Global Insight’s current estimates of the relevant

i e 22 economic statlst|c§. Given the complexny of our
EEC Real 0D financial results this quarter and since most of our
China Real GDP* 10.4% . .
audience is keenly focused on each macro
Woster Europe Ao Producton® 1% economic release this quarter, in the interest of
Western Europe, New Registrations 1.6% . . . .
15, e prodscion time | will cover fairly quickly some of the
.S, Housing Sars traditional, published economic indicators and then

U.S. Commercial Const. (Real Inv.)* 10.8%

translate how they relate to our businesses
performance. | will also provide our brief outlook
for the coming quarter.

*Estimates

Overall year-over-year GDP growth rates remained fairly consistent with the last quarter.
Year-over-year U.S. GDP growth is estimated to be about two percent, but trended
downward throughout the quarter. GDP in Western Europe remained at nearly 3 percent,
with Eastern Europe once again delivering roughly double that figure. Meanwhile GDP in
China advanced more than 10 percent despite the government once again taking actions to
stem the growth rate.

Our organic growth rate this quarter from continuing operations was about 4 percent,
roughly in sync with the overall global GDP growth rate.

In the fourth quarter we expect the North American economy to grow slightly aided by
higher exports, but we also expect the growth rate to be declining. We currently see



evidence of customers cautiously managing or even paring inventories due to conflicting
economic projections. Also, we see no signs of improvement in residential construction
which may result in customer outages in a seasonally slower fourth quarter.

We anticipate Europe will continue to grow at nice levels, but slightly slower than has been
recorded over the past few quarters. Meanwhile, we are pegging the other emerging
economies, including China, to continue with their current pace.

Finally, last quarter we noted the two U.S. economic statistics which we were watching
closely are employment and consumer spending. Both of those statistics slowed slightly
during the past quarter, but overall held up well. We continue to believe these are the two
most relevant economic figures in today’s economy and expect them to remain fairly
consistent in the fourth quarter.

Reviewing automotive production, the global automotive production figures were also fairly
consistent with the past quarter and globally continued to advance with mid-single digit
percentage gains. In the quarter, North American light vehicle production is estimated to
have grown about 2 percent. Western European vehicle production is estimated to have
been flat, while Eastern European and Asian production easily grew by double-digit
percentages

We are proud to report that our automotive coatings business once again outpaced the
overall industry with 10 percent organic volume growth. Separately, the pending sale of our
automotive OEM glass business greatly reduces our exposure to the North American
automotive market. Viewing our company on a pro-forma basis after conclusion of all the
announced, pending transactions, our direct automotive OEM sales in the U.S. and Canada
will represent less than 5 percent of our total company sales, with the U.S. domestic
automakers representing a fraction of that total.

Looking ahead at vehicle production, in the fourth quarter we expect global growth rates to
continue, however we anticipate additional slowing in North America. In Western Europe
we expect a flat market with high single-digit growth in Eastern Europe. Lastly, we believe
the emerging regions will continue to grow rapidly.

Shifting to industrial production, the continued globalization of the industrial base continues
with emerging regions, such as China growing rapidly, while the more mature regions
remain flat or even decline. North American industrial production improved by about 2
percent year-over-year in the third quarter. Western Europe is estimated to have produced
a slightly more positive industrial production figure.

During the quarter we delivered diverse growth rates in these end-markets, with Asian
volumes up double-digit percentages, while volumes in the U.S. and Canada were just
slightly positive.

Our projections for next quarter, outside of seasonal impacts, are for similar activity levels in
all major regions. However we expect further, slight slowing in North America. As with this
past quarter, for PPG that slower pace will be more than offset by growth in the other
regions of the world where we participate.



Finally in the construction markets, as with last quarter, the U.S. commercial and U.S.
residential construction markets moved in opposite directions. Residential construction
softened even further with housing starts contracting by more than 20 percent year-over-
year. Conversely, commercial construction has grown by low double-digit percentages over
the same period.

Our North American architectural businesses have weathered the storm to date. The
Performance Glazing, architectural glass business is focused more on the commercial
market, and grew volumes by low single digit percents. Meanwhile our architectural paints
business had a slight volume decline of about 3 percent.

We don’t anticipate any recovery in the U.S. housing market in the near term. Regarding
commercial construction, there is anecdotal evidence of certain sub-segments hitting a
plateau, while other sub-segments continue to grow nicely. Therefore, we expect continued
positive growth for the products that we supply into commercial construction, and continued
negative comps for our residential construction end-markets.

Key Topics and Outlook
Now moving to slide 12, let me discuss a few other
economic related items as well as other key topics.

* Energy & Raw Materials Energy costs remain a key issue for most industrial
+ Legacy Issues companies. In the quarter, our primary energy
cost, natural gas, was essentially flat with last year
at just below $7.00 per unit. These costs did fall
approximately 10 percent versus the second
quarter of 2007.

For those of you less familiar with PPG, we use 60
to 70 trillion BTUs of natural gas a year to generate power for the production of chlorine and
caustic soda, and to produce glass and fiber glass. So if natural gas unit costs change by
one dollar per million BTU, our pre-tax costs change by about 60 to 70 million dollars on an
annual basis.

In addition to natural gas, we experienced a slight increase in our third quarter coatings raw
material costs. The cost of raw materials, which includes petroleum-based products, is the
largest component of production costs for coatings. We expected these costs to increase in
2007, but very modestly and for the quarter and year-to-date these costs increased, but just
by about one percent.

As we look ahead we expect the energy markets to remain volatile due in part to
speculation. Regarding natural gas costs, as we exited the quarter we had hedged the cost
of about forty percent of our fourth quarter 2007 natural gas purchases at a unit price of
approximately $8.00.

With respect to coatings raw materials, feedstock pressures are becoming more volatile, but
we expect fourth quarter pricing levels to remain fairly stable. Also, generally speaking, our
recent and pending coatings growth, both organic and via acquisition, will increase our
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global purchasing power dramatically. We have already achieved savings as several global
suppliers are now vying for larger portions of our business. We expect similar actions by
our supplier base as we move forward.

Now before | review our business results in more detail, | typically provide an update on our
proposed asbestos settlement. For those not familiar with the details of the proposed
settlement, please refer to page 17 of our second quarter 2007 form 10-Q.

As we said in previous updates, we have filed motions asking the court to reconsider, alter
or amend its ruling from last December. We are awaiting the court’s response and expect
that there will be a variety of options to evaluate depending on the court’s action. Given the
overall complexity of the issue, we are not able to offer any time line upon which any next
step will be taken.

Now let’s discuss our businesses performance.

Business Segment Performance — Performance
and Applied Coatings
Slide 13 illustrates the results in our Performance

aifum and Applied Coatings segment. Third quarter sales
2007 2006 $ Change % Change . o . .
saes s e o e s grew by just under $165 million, marking our third

Segment Earnings $ 140 $ 131 $ 9 7%

consecutive quarter of 20 percent plus growth.
Naturally we achieved a third quarter sales record.
e e Acquisitions added about 14 percent growth,
currency added 4 percent and both volumes and
price also contributed. Also, all regions posted

both positive volume and price gains.

Yr. To Yr. % Ch
Sales Volume

Last year our segment earnings were $131 million. Our segment earnings this year were
$140 million. The 7 percent increase in earnings reflects incremental acquisition earnings,
combined with solid volume and pricing gains, partially offset by higher growth focused
expenses.

Our Architectural Coatings sales increased by over 25 percent and were a third quarter
record, just missing our all-time record despite a seasonally slower quarter. This growth
was principally due to acquisitions; however price and currency were also positives.

Volumes declined, but only by 3 percent. As with last quarter this is certainly an
impressive figure given the continued deterioration of U.S. residential construction. We
once again experienced lower volumes in our professional channels, both in our
company-owned stores and independent dealers. These lower volumes were somewhat
offset by volume improvements in our national accounts or “big-box” channel.

For the fourth quarter we expect our substantial year-over-year sales growth to continue
supported primarily by our 2007 acquisitions. We anticipate year-over-year organic
growth trend levels to be somewhat consistent with our recent history. Naturally, the
fourth quarter is generally a much slower quarter seasonally for this business.
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In Aerospace, our excellent double-digit growth continued with sales improving by 33
percent, supported by both volume growth and acquisitions. This sales level established
a new third quarter and all-time quarterly sales record. We have now achieved double-
digit growth in this business in ten of the last twelve quarters, with sales up a significant
34 percent year-to-date. Given aerospace industry growth trends alone, our prospects
for this business remain promising.

Our Automotive Refinish business grew by 12 percent driven by both currency and
acquisitions. Pricing and volumes were also both up slightly.

To summarize, we once again achieved sales growth of over 20 percent which in turn drove
excellent earnings growth as well. We remained pleased with the overall growth in this
segment and with the performance in general.

Business Segment Performance — Industrial
Coatings
Moving to the next slide detailing our Industrial
o e o Coatings segment, our sales rose by about $90
S million or 11 percent and we set a new third quarter
sales record. The sales growth was generally
e v e e aone | Droad-based and split about equally between
e 7 ™ | organic volume growth and currency, with all three
poous o business units delivering record third quarter sales.
This segment has the most geographic breadth
with no region accounting for more than 40 percent

of the total sales. Europe, Asia and Latin America continue to post double-digit percentage
growth rates, with each delivering at least 10 percent growth this quarter.

We achieved 7 percent earnings growth in the segment, driven by our strong organic
growth.

Let me comment further on each of the businesses comprising the Industrial Coatings
segment:

Our Automotive OEM Coatings business grew by 15 percent to a new third quarter sales
record. Volumes grew an impressive 10 percent while currency added 6 percent.
Pricing was down, but just slightly.

We once again delivered excellent volume growth in all regions, including 4 percent
volume growth in North America, once again outpacing this region’s overall industry
figures. Also, in Europe we posted double-digit volume gains partially due to market
share gains. Our above-industry global growth rate in this market continues and once
again exemplifies our ability to service the growing global automotive industry.

Industrial Coatings business sales improved by 6 percent, to a new third quarter sales
record. The majority of growth was the result of positive currency gains. Slightly lower
volumes were offset by higher pricing. We once again experienced lower North
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American volumes indicative of the U.S. economy, but with our global footprint we offset
nearly all the shortfall with rapid volume growth in all other major regions in which we
participate.

In Packaging Coatings we delivered 13 percent growth and a new third quarter sales
record and all-time sales record. The growth was broad-based as pricing, volumes,
currency and acquisitions all contributed. Our sales in the Asian region grew over 25
percent and Asia is on the cusp of becoming our second largest region in this business.

Overall our Industrial Coatings segment results this quarter were a reflection of our
outstanding organic growth. This growth occurred despite continued slowing in the U.S.
economy.

Looking ahead, we expect the North American industrial market to continue to soften,
however we continue to expect the relatively stable industrial activity levels in Europe and
Asia to offset the North American market.

Business Segment Performance — Optical
Products and Specialty Materials
Slide 15 details our Optical and Specialty Materials

e segment. With the pending divestiture of our Fine
s s 2w s Chemical business, this segment now includes our
erenfems ®owosworor® Optical Products and our Silicas business units. In
Yo To Y. % Change - Sles this segment we generated top-line growth of over
womessey e w12 percent driven primarily by strong volume

performance in Optical Products. Currency also
aided sales. Both business units achieved new
third quarter sales records.

Earnings improved 4 percent despite a 50 percent increase in our Optical Products
advertising costs as we continue our brand-building efforts. Of significant note is that we
announced on October 1% that our new Generation VI Transition products will be
commercially available in February of 2008.

This segment once again produced operating margins above 20 percent and continues to
grow at double-digit rates. Naturally, given our past growth trends and also the pending
release of our new generation product, we remain very enthusiastic about the future
prospects for this business.

Business Segment Performance — Commodity

Chemicals
— Shifting to the next slide detailing our Commodity
Sales s G0 s pr gy wcem Chemicals segment, sales increased by about 8
SegmentEamings 89§ 77 5 12 percent to a new third quarter record. Prices
increased for the third consecutive quarter. Year-
o Soks Vome  Piie Gureny Aculotr over-year volumes improved 7 percent as customer
BT ok 0% demand remained very solid. Earnings in the

segment improved as a result of the higher sales
levels, improved pricing and lower manufacturing
costs.
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Looking ahead, we are entering what is a traditionally slower quarter seasonally, and on top
of that, we expect some customers may also opt to pare inventories due to persistent
concerns over the state of the U.S. economy. As a result we expect lower customer
demand compared with the third quarter’s very robust levels. However, for select products
we have announced fourth quarter price increases.

Business Segment Performance - Glass
Slide 17 details our Glass segment. With the
pending divestiture of our two automotive glass

4 Ouarter businesses, this segment is now comprised of our
s s aw S R Fiber Glass and Performance Glazings businesses.
Segmentamings S 2 x5 3 During the quarter, our sales grew by 3 percent
. driven by volume growth in both businesses.
Sl vope  Pie cun Aciope Currency also provided a lift.

Performance Glazings 1% 1%
Fiber Glass 8% 5%

Earnings in the segment increased by 12 percent,
as organic volume growth represented the largest
casual factor. Operating margins improved to
above 9 percent.

Performance Glazings achieved a new third quarter sales record driven by increased
value-added sales into the commercial construction market and specialty end-markets.

Fiber Glass also experienced strong U.S. volumes as sales of several specialty products
improved.

Looking ahead for the segment as a whole, we anticipate continued value-added sales
growth, especially in Performance Glazings in support of higher year-over-year activity
levels in the commercial construction and specialty end-markets.

One of our key financial goals for this segment is to consistently produce double-digit
operating margins. We expect to make continued progress toward that goal over the
upcoming quarters.

Now let’'s move to our cash uses during the quarter.

Cash

Slide 18 details our prioritized cash uses, which
most of you have heard us discuss for some time.
Our overriding goals for our cash deployment
remain to strengthen our businesses and provide
for sustainable benefits to shareholders.

¢ Prudently Fund Businesses
 Dividends
* Debt

Pensions Year-to-date we have generated roughly $550
* Acquisitions million in cash from operations. Our uses of cash
« Stock Repurchase remain balanced:
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First is prudently funding our businesses through organic capital spending necessary to
keep the businesses healthy and competitive. Our year-to-date capital spending,
excluding acquisitions, was right about $250 million. Our annual target is about 4
percent of sales.

Next, we continue our tradition of rewarding shareholders with annual returns in the form
of dividends as evidenced by the fact that we have paid uninterrupted dividends for over
100 years. We paid about $250 million year-to-date in dividends, a 5 percent increase
over last year, and we have raised our dividend three times in less than two years.

Regarding debt, our debt-to-capital ratio is about 25 percent which is below our desired
range. This ratio will obviously change as we plan on financing the majority of our
pending SigmaKalon acquisition.

With respect to pensions, I'll remind you that we made a $100 million pension
contribution already this year, and year-to-date our asset balances have been assisted
by a buoyant equity market.

Next on our list are acquisitions, where year-to-date we spent slightly over $200 million.
This past quarter we acquired Barloworld Australia, a mid-sized coatings company. We
will continue to evaluate appropriate acquisition opportunities.

Regarding our last prioritized use of cash, share repurchases, we spent about $270
million year-to-date. Year-to-date we repurchased over 3.6 million shares of PPG stock,
and currently have about 4 million shares remaining on our current board authorized
share repurchase program.

Let me conclude our cash discussion by just reiterating that year-to-date we are once again
demonstrating balance in our cash uses. Our long-term heritage remains to efficiently
balance our cash to grow shareholder payments.

Conclusion

Let me conclude today’s discussion by stating that in contrast to the slowing U.S. economy,
our impressive financial performance both this quarter and year-to-date represents tangible
evidence of the consistent execution of our strategies. Our sales and earnings growth in
today’s economy reflect our global footprint, prudent acquisitions over the past several
years and our ability to provide valued products and services to our diverse customer base.
Some of the notable highlights are as follows:

Both in the quarter and year-to-date we have continued our rapid growth in our core
specialty businesses. These businesses represent an increasing portion of the total
company, and sales continued to grow at double-digit percentages.

The globalization of our company also continues. However as proven this quarter it is
not just our sales growth that is global, but also our earnings growth. Each non-U.S.
region generated year-over-year earnings growth of at least 15 percent.

Equally important is that on a pro-forma basis, considering our pending acquisition and
divestitures, over half of our sales will be outside of the U.S. and Canada.
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Also, we are pleased that our prior year acquisitions have been instrumental in
contributing to our sales and earnings growth in 2007. This solid performance in
successfully integrating acquisitions provides optimism regarding our execution abilities
relative to our pending SigmaKalon acquisition.

And, as has been our long standing heritage, we once again rewarded our shareholders
as we raised our dividend two times this year alone. Also, year-to-date we have spent
over $270 million on repurchases of PPG stock.

In conclusion, our results this quarter speak volumes regarding our commitment toward
building an increasingly stronger and more resilient company. We have continued to listen
to our customers and provide them with leading technologies and services. Our global
footprint continues to expand and we continue to reduce our reliance on any single
geographic region, industry or customer.

I will conclude by saying that we want to reassure all of our stakeholders that PPG
management is committed to ensuring that completion of our pending portfolio changes will
accelerate our achievement of our strategic initiatives.



PPG INDUSTRIES, INC.

Condensed Statement of Operations

3rd Quarter Results
(Millions of Dollars)
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3 Months Ended
September 30

2007 2006 % Change
Net Sales $ 2,823 $ 2,504 12.7
Cost of Sales 1,762 1,575
Selling and Other 622 538 15.6
Depreciation 82 75 9.3
Interest 22 22
Amortization 15 13 15.4
Asbestos Settlement - Net 5 6
Other - Net (a) (20) 174
Income Before Income Taxes
and Minority Interest 335 101
Income Tax Expense 103 14
Minority Interest 17 17
Income from continuing operations 215 70
(Loss) income from discontinued operations, net of tax (24) 20
Net Income (b) $ 191 % 90
Earnings per common share
Income from continuing operations $ 130 $ 042
(Loss) income from discontinued operations (0.14) 0.12
Net Income $ 116 $ 054
Earnings per common share -- assuming dilution
Income from continuing operations $ 129 $ 042
(Loss) income from discontinued operations (0.14) 0.12
Net Income $ 115 $ 054
Average shares outstanding 164.4 165.7
Average shares outstanding --
assuming dilution 166.0 166.6

(a) The three months ended September 30, 2006, included pretax charges of $173 million for
estimated environmental remediation costs, pretax charges of $35 million for legal settlements

and pretax income of $11 million for insurance recoveries.

(b) The three months ended September 30, 2006, included aftertax charges of $106 million for
estimated environmental remediation costs, aftertax charges of $21 million for legal settlements

and aftertax earnings of $7 million for insurance recoveries.



PPG INDUSTRIES, INC.
Business Segment Information
3rd Quarter Results

(Millions of Dollars)

Segment Income

| Net Sales
2007 2006
PERFORMANCE and APPLIED COATINGS $ 963 $ 800
INDUSTRIAL COATINGS 901 811
OPTICAL and SPECIALTY MATERIALS 257 230
COMMODITY CHEMICALS 400 371
GLASS 302 292
SUBTOTAL $ 2,823 $ 2,504

LEGACY COSTS (NOTE A)

ACQUISITION RELATED COSTS (NOTE B)

ASBESTOS SETTLEMENT - NET

INTEREST - NET

UNALLOCATED STOCK BASED
COMPENSATION (NOTE C)
OTHER UNALLOCATED CORP. EXPENSE - NET

INCOME BEFORE INCOME TAXES, AND

MINORITY INTEREST

2007 2006
$ 140 $ 131
89 83
55 53
89 77
28 25
$ 401 $ 369
(10) (203)
(6) -
(5) (6)
(19) (18)
(13) (10)
(13) (31)
$ 335 $ 101

Note A:

Legacy costs include current costs related to former operations of the Company, including certain environmental

remediation, pension and other postretirement benefit costs and certain charges which are considered to be unusual or non-
recurring. In the third quarter of 2006, these costs included pretax charges of $165 million for environmental remediation

and $23 million for a legal settlement.

Note B:

Represents the flow through costs of sales of the step up to fair value of the inventory acquired in the Barloworld Coatings

Australia transaction.

Note C:

Unallocated stock based compensation includes the cost of stock options, restricted stock units and contingent share grants

which are not allocated to the operating segments.
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Forward-Looking Statement

Statements contained herein relating to matters that are not historical facts are forward-
looking statements reflecting PPG’s current view with respect to future events and financial
performance. These matters involve risks and uncertainties that may affect PPG’s
operations, as discussed in PPG'’s filings with the Securities and Exchange Commission
pursuant to Sections 13(a), 13(c) or 15(d) of the Securities Exchange Act of 1934, as
amended, and the rules and regulations promulgated thereunder. Accordingly, many
factors may cause actual results to differ materially from the forward-looking statements
contained herein. Such factors include increasing price and product competition by foreign
and domestic competitors, fluctuations in cost and availability of raw materials and energy,
the ability to maintain favorable supplier relationships and arrangements, economic and
political conditions in international markets, foreign exchange rates and fluctuations in such
rates, the impact of environmental regulations, unexpected business disruptions, and the
unpredictability of existing and possible future litigation, including litigation that could result if
the asbestos settlement discussed in PPG’s filings with the Securities and Exchange
Commission does not become effective. However, it is not possible to predict or identify all
such factors. Consequently, while the list of factors presented here is considered
representative, no such list should be considered to be a complete statement of all potential
risks and uncertainties. Unlisted factors may present significant additional obstacles to the
realization of forward-looking statements. Consequences of material differences in results
compared with those anticipated in the forward-looking statements could include, among
other things, business disruption, operational problems, financial loss, legal liability to third
parties and similar risks, any of which could have a material adverse effect on PPG’s
consolidated financial condition, operations or liquidity. All information in this presentation
speaks only as of October 18, 2007, and any distribution of this presentation after that date
is not intended and will not be construed as updating or confirming such information.



